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Contact

User Experience Design

( Progress

) UX Strategy is a business strategy which focuses on the proactive
management of customer experience values, and promote the
administration, operation, or implementation of/in the corporate structure
and activities by placing the philosophy of user experience at the center of

\ the organization. We help your UX strategy for realizing the innovative

ideas.
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INTRODUCTION TO UX

METRICS

Bill Albert, PhD
Executive Director
Bentley University User Experience Center
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Measuring The User Experience:
Methods, ROI & NPS

Jeff Sauro
@ Measuring U

(2014)
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